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China’s privately owned auto-
maker Youngman Automobile 
Group Co has obtained pro-
vincial government approval to 
buy a major stake in Germany’s 

Viseon Bus GmbH, 
in the Chinese com-
pany’s latest attempt 

to acquire an European auto-
maker aft er its failed bid for Saab.

According to a statement on 
the Zhejiang Provincial Devel-

opment and Reform Commis-
sion’s website, the local govern-
ment has allowed Youngman to 
invest 10 million euros ($12.30 
million) in Viseon, a German 
maker of city buses, coaches and 
airport shuttle buses.

Th e Jinhua-based car and bus 
maker will use 1 million euros 
to buy a 74.9 percent stake from 
Viseon’s two shareholders, JR Bus 
Consult & Production GmbH, 
which owns a 61 percent stake, 
and BartConsult Kereskedelmi, 
which owns 39 percent of the 

German automaker.
Once the acquisition is com-

pleted, Youngman will provide 
an additional 1 million euros 
to the original shareholders 
and will invest another 3 mil-
lion euros in Viseon, as well as 
provide a 5 million euro loan to 
support the company.

The statement said that the 
company will fi nance the acqui-
sition with its working capital.

A spokesman for Youngman 
couldn’t be reached on Tuesday.

Analysts said that the deal is 

very “reasonable” for Young-
man, compared with its previ-
ous bid for Sweden’s Saab AB.

However, “Youngman should 
pay attention to the relationship 
between shareholders and think 
carefully before it takes out its 
wallet, based on its experience 
from the Saab bid”, said an ana-
lyst who declined to be named.

Viseon reported a net loss of 
2.26 million euros in 2011, with 
total sales revenue of 31.07 mil-
lion euros. As of Dec 31, Vis-
eon had a net assets defi cit of 

3.83 million euros.
“The investment in Viseon 

consolidates our premium 
position within the Chinese bus 
manufacturers segment,” Pang 
Qingnian, founder and presi-
dent of Youngman, said after 
the two sides reached an initial 
agreement in May.

Youngman, the largest bus 
maker in China, has obtained 
licenses from German com-
mercial vehicle brand Neoplan 
to produce Neoplan buses and 
coaches for the Asian market 

since 1994. It has an about 80 
percent market share of China’s 
bus segment, with more than 
4,800 buses sold in 2011.

Viseon also makes Neoplan-
branded vehicles after it took 
over the bus factory in Pilsting, 
Germany, in 2009, which was 
started by Neoplan more than 
30 years ago.

In October, Youngman’s sub-
sidiary Zhejiang Youngman 
Lotus Automobile Co Ltd and 
Pang Da Automobile Trade Co 
agreed to launch a joint $140 

million takeover of Saab and 
its UK dealer network, which 
would have given Youngman a 
60 percent stake in the Swed-
ish company and Pang Da the 
remaining stock.

However, the bid was stopped 
by General Motors Co, which 
had preferential shares in the 
Swedish company and tech-
nology ties with Saab. GM was 
worried that Saab’s technology 
would greatly boost the Chinese 
automaker’s competitiveness in 
its largest market.
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China’s supercar market will 
grow at between 20 percent and 
30 percent annually over the 
next fi ve to 10 years, according 
to the general manager in Asia-
Pacific for the famous Italian 
brand, Lamborghini.

Christian Mastro 
admitted that the cur-
rent economic slow-

down is having an eff ect on sales 
of his cars this year, describing 
the market currently as “a little 
quiet”.

But aft er enjoying a 150 per-
cent surge in year-on-year sales 
in 2010, and a 70 percent rise in 
growth last year, Mastro insists 
the future of his business in Chi-
na is “bright”, despite a sluggish 
economy and vehicle purchase 

limits in four Chinese cities, 
including Guangzhou.

“Compared with mature 
markets like the United States 
or Japan, the supercar-market 
share in total vehicles sales is 
quite small in China.

“But long-term, the sector 
will grow by 20 to 30 percent 
annually on average over the 
next fi ve to 10 years,” he added.

Th e famed Italian sports car 
maker expects this year’s sales 
in China to roughly keep pace 
with last year’s 342 units, which 
accounted for a fi ft h of its total 
global sales.

In the fi rst six months, Lam-
borghini has delivered more 
than 120 super sports cars to 
Chinese consumers.

Lamborghini can take up to 
18 months to be delivered.

Mastro added: “The super-

car segment is very product-
oriented. Th e launch of our lat-
est model, the Aventador, will 
boost sales. And when our SUV 
model, the Urus, which made 
its world premiere at the Bei-
jing auto show this April, goes 
into mass production and hits 
the market, we expect a surge 
in sales.”

According to the latest fi gures 
from the China Association of 
Automobile Manufacturers, 
vehicles sales in China rose 9.9 
percent in June from a year ear-
lier to 1.58 million units. Th at 
brought the sales for the half 
year to 9.6 million, up 2.9 per-
cent year-on-year.

Although China’s car mar-
ket is slowing for the fi rst time 
in two years, the sale of luxury 
brands still increased by 30 
percent and the super luxury 

brands enjoyed a more than 60 
percent surge.

Statistics show that of all sales 
in Europe and North America, 
0.2 percent were of super luxury 
vehicles. 

However, the fi gure was just 
more than 0.05 percent in Chi-
na, indicating massive growth 
potential in the sector, experts 
said.

Since Lamborghini offi  cially 

entered China through its fi rst 
showroom in Beijing in 2005, it 
has made the country the larg-
est market for its brand in 2011.

After establishing itself in 
China’s first-tier and costal 
cities, Lamborghini is making 
eff orts to take advantage of the 
huge potential from China’s 
second and third-tier cities in 
inner land.

This week, it opened its 13th, 

and 14th dealerships in the coun-
try: in Wuhan, Hubei province, 
and in Kunming, Yunnan prov-
ince, to support its strategy of tap-
ping China’s growing central and 
western regions.

“There’s strong natural 
demand in these new markets 
as more and more young Chi-
nese seek an individual and 
uncompromising lifestyle,” 
Mastro said.

Th e company plans to have 
20 dealerships across the nation 
by the end of the year and 26 
by 2017.

Maserati, another top Italian 
luxury and sports car brand, 
recently reported it saw sales 
double in the country to 800 
units in 2011, which helped 
China overtake Germany to 
become its second-largest mar-
ket in the world.
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A Lamborghini sports car is shown on April 29 at an expo in Yinchuan, the capital of the Ningxia Hui autonomous region.
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